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BrainWave was appointed by the National Council 

of Social Service (NCSS) to brand their new Social 

Service Training Institute (SSTI), an academy 

focused on the training and development of a 

professional and volunteer workforce.

Prior to designing SSTI's new identity and 

applications system, we reviewed the entire brand 

hierarchy and positioning of the NCSS stable, 

which includes a recently re-branded Community 

Chest and the less visible Volunteer Action for 

Social Service (VASS). This thorough analysis helps 

to ascertain the inter-relationships between the 

"parent" and "offspring", and amongst the latter. 

Interviews and focus group discussions were then 

conducted at length with representatives from the 

various targeted groups (volunteering committees 

and associations, government bodies, corporate 

and individual donors, beneficiaries, the media, 

management and staff). 

The findings of these sessions were then applied 

onto a strategic communications framework for: 

1) the purpose, role and positioning of the     

    NCSS family; 

2) a systemized yet flexible brand management 

    system; 

3) branding templates (family of typefaces and     

colour palette; nomenclature and taglines) to     

align existing and new brands within the       

    NCSS family and 

4) developing SSTI's new identity and            

applications system.

Following the success of the SSTI launch, 

BrainWave was re-appointed to re-brand VASS in 

view of its new moniker (NCSS Volunteer Circle) 

and its revitalized goals and activities.

BRANDING
FOR CHARITY

An Academy of NCSS
SST I

The brand identity of the Social Service Training Institute [SSTI] showcases the Windows of 
Opportunity offered by the Academy in the acquisition of vital knowledge and skills for 
better contribution amongst the less fortunate. As a conduit for self development and 
actualization within the industry, SSTI also enhances the level of professionalism of social 
service practitioners. 

The passion and zeal so prevalent in an increasingly challenging social service community 
can also be seen in the integration of the identity's three cheerful components of "Me", 
"You" and "Us" into a cohesive, dynamic and progressive platform. Orange signifies 
"Optimism", Blue "Academia" and Red "Passion".

The symbol features a big-hearted person offering his love and compassion to another who 
is less fortunate. The orange ellipse that represents the arms also signifies a holistic 
approach adopted by the NCSS Volunteer Circle in its volunteering efforts towards the 
needy of our society. 

The brand identity’s typeface is a combination of 'institutional' and 'handwritten' fonts to 
reflect both the steadfastness of the organisation and the zealous, personal contributions of 
the volunteers.

Welcome ...

to freshly baked bread;

a tomato diced and basil spread.

A wedge of parmesan sliced paper thin.

And nature's syrup, the exotic fruit.

They are in our mountains and

streams - for living, for seasons, for being.

Known within the industry as the creative force 
behind Bali's renown Amandari Resort, Italian 
hospitality doyenne Gabriella Teggia has found her 
latest project of love ~ the 20 hectare site of Losari 
[River of Flowers] eco-resort, nestled in the 
tranquil vicinity of Semarang, an hour's flight 
away from bustling Jakarta.

Developed on a 75-year-old coffee plantation 
which still produces 20 tonnes of beans per year, 
this 5-star escapade is surrounded by 7 volcanic 
peaks, including the mystical Mount Merapi. 
Dotting the lush landscape are 26 luxury villas, 

each with an interesting yarn to spin. Some are 
royal family homes from the court of Solo, 
shipped in their original splendor and rebuilt on 
site. In situ is a lovingly restored 1820s Dutch 
plantation bungalow turned clubhouse. Visitors 
get to sip their welcome drinks in an 1878 
railway station transported direct from Mayong.

And what's a 5-star retreat without sublime 
cuisine to titillate? A chance meeting with 
Gabriella resulted in her engaging BrainWave to 
interpret her two new restaurants ~ logos, signs, 
menus and paraphernalia for Java Red with its 

fresh Mediterranean and feisty Indonesian fusion; 
and Java Green which serves healthy, organic 
dishes. We also undertook the branding of her 
wine-and-cigar lounge The Plantation and its 
multi-function hall The Gallery. As for the 
signage system of the entire resort, the materials 
used are indigenous and eco-friendly, as per 
Gabriella's vision.

[For reservations, email lupita@indo.net.id; villas 
start from US$300 per night.]

paradise on earth

Savour organic healthy cuisine. A titillating fusion of the Mediterranean and 
Indonesian archipelago.

Sit back and relax with cigar
and wine.

The multi-function hall which 
houses a well-stocked boutique.
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