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At BrainWave Design, we have always kept to 
our policy of designing and producing not 
more than 8 annual reports during the first 
half of each calendar year. This ensures that all 
design and layout is completely done in-house 
and quality control is maximized.

We are proud to share some of our 
completed works this year. For InnoValues 
Precision, we weaved their precision 
components into vivid, conceptual images 
that complimented their corporate mission 
and outstanding performance. 

The theme of [24] [7] [365] was featured in the 
KIG report to convey just how relevant their 
dining ware is to stakeholders.

Many clients have asked what makes a great 
design for an annual report. In the wake of greater 
corporate governance disclosure, it is the 
designer's role to ensure that increased 
information is translated into highly digestible 
nuggets; whether it is the size and type of fonts 
selected, the acute representation of statistical 
data into charts and graphs, pull-out quotes to 
highlight important facts or even cropping of 
images to focus on pictorial content. It is both as 
simple and difficult as that!S o  H o t  I t  S i z z l e s !

B r a i n W a v e
P r o f i l e

F i g h t  O r  
F l i g h t ?
With visitor arrivals slowing down because of the 
SARS situation, BrainWave has been working hard 
with the Civil Aviation Authority of Singapore 
[CAAS] to inject more buzz at Changi Airport. Our 
latest design project with this longstanding client is 
to fill all strategically placed plasma screens in 
Terminals 1 and 2 with exciting frames of the latest 
merchandise and gadgets available at our DFS. 

We also storyboard and delivered two MPEG videos 
specially filmed on location that is being played on 
the plasma screens. Highlighting the myriad of 
shopping and dining experiences available, they 
aim to reflect the promise of sensory excitement 
that awaits the visitors of Changi Airport.

T r a n s p a r e n c y  R u l e s !
When Sizzler, the famous steak and 
salad bar chain opened its latest 
restaurant at Toa Payoh in April this 
year, BrainWave Design was brought 

on board to add some zest and sizzle to the 
brand, without changing its core identity as laid 
out in its brand manual, of course. We kept the 
brand alive by giving it a polygonal yellow, and 
its promotional collaterals were likewise framed 
with a highly visible and recognizable chalk mark 
yellow.  

Residents living in the vicinity were greeted with 
cheery door hangers on their metal grill gates 
especially designed to announce the arrival of 
this new boy in town. Apples spotting the Sizzler 
emblem were also distributed at various MRTs 
for added fanfare. 

KENNY ONG
Brand Consultant, BrainWave Design

Kenny brings with him 12 years of branding 
consultancy experience, with strategic involvement 
in the corporate, retail, technology, tele-
communications, banking, F&B and FMCG sectors. 
His area of expertise remains rooted in the 
development and sustenance of effective branding 
systems that transpire at every interface between 
the company, its products and services and its 
major stakeholders. 

Kenny has many invaluable opportunities in 
different industries spanning across the Asia Pacific 
region, and is consistently active in the building of 
new and established brands in Singapore, Malaysia, 
Indonesia, Taiwan, Hong Kong, Philippines, 
Thailand and China.

As the consulting Brand Strategist for the KIG 
Group, a global dining ware powerhouse based 
in Indonesia that manufactures some 9 million 
pieces of crockery daily for a worldwide 
audience, Kenny travels to America and Europe 
twice a year for the Spring/Summer and 
Autumn/Winter collections to observe consumer 
trends in these global markets first hand. He will 
then forecast emerging consumer trends for 
recommendation of new branding and thematic 
platforms for the KIG Group each season for 
their American and European markets. 

Apart from his diverse branding projects, Kenny 
has also given speeches on topics relating to the 
branding process at industry conferences and 
company seminars in Shanghai, Hong Kong, 
Kuala Lumpur, Taipei and Manila. 
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